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AIM Bulletin #11

Curious to discover how emerging media forms are engaging audiences and
influencers? Look no further...

October was a busy month for media impact
convenings, and we bring you all the highlights in
our AIM Analysis section. Catch the latest on how
e environmental docs are shifting the debate about
CHAMGE natural resource extraction, learn why a bit of
rebellion can make for better radio, explore how
Canadian philanthropists are contemplating media
e Sl  investments, and much more.

CULTURE

Stay up to date:

® |n our AIM Research section, see what "Frankology" has to teach you and your
grantees about public interest communications-plus how Twitter is teaming up
with MIT's Media Lab to make sense of online conversations.

® | ooking for the secret to more fetching headlines? Learn how to make an
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http://r20.rs6.net/tn.jsp?f=00131VyvnoaDu0STmU7yWwyXJqkzcYHDD1ioXrtb9oIQdQqMqf9hjPz_NCi9Rhy10J2uO1rYn8dMywLQ0Z9kLXIURUvQ-ncoXqKJDnRkAef8Y7WfcHpj0jZlctG_CJGwD2b2PIv9X4T20piYzPgaOvyouqR9dgQnWb8N0nRftnoQMnQ9-a__EpNk4ouCu3MCyuy8HEMagHHWyfYwkIOB9Gao-YeYSsqc9ck2RSbDMuKqmfwf6uRyYhbHA==&c=&ch=
http://r20.rs6.net/tn.jsp?f=00131VyvnoaDu0STmU7yWwyXJqkzcYHDD1ioXrtb9oIQdQqMqf9hjPz_LPlx-bawej3gmsw1tRe2dBLNLe9-4fjTABwvNa9WtKcG7__pwUXQsgu99O34Aue3Q9hvweTR5br1EBtEfox_PIFvZ8FT5TlUJpurU5pHN0J3VtpcvnM9c-D1NN7aHK0NQr-kyNHec9eMPMQ8n6wCSb6-lhImhkEHmRv_OgFH_dUDsvbFWPp4UQ=&c=&ch=
http://r20.rs6.net/tn.jsp?f=00131VyvnoaDu0STmU7yWwyXJqkzcYHDD1ioXrtb9oIQdQqMqf9hjPz_PpmQuhWBUFlVOlXD23EPQiU3JLfjZfRf1kwP5qYduhZ3BaZvvWzi4GSyixM07_LCXtqXe7rbRAdW3qJOmSUGGA3VPjqNZ5LOBGq0T1PnmXrBoorS3lrAP2CF187tkGaF6cKNDOzRoPQqhNbIOS5PM1C92t4XFs9bCDrgX7UcTtx5m70k3mCFN9GU2ot7vvhog==&c=&ch=

empathy map in our AIM Articles section.

Wondering how to make your media investments more equitable? See our AlM
Tools section for resources on how to build and evaluate projects that focus on
racial justice.

In case you missed it: We recently redesigned our entire AlM section to make it
more useful for you. Search for resources and tools by year, topic, media type or
resource type.

Questions or suggestions for coverage?
Contact MIF Research Director Jessica Clark
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