MEDIA IMPACT FUNDERS

AIM Bulletin #5

Stay up-to-speed on the rapidly expanding universe of media evaluation methods
with this monthly bulletin.

Read our latest:

e What's the overlap between nonprofit communications and Tech for Good? Learn
about the evolution of the field in our Insights section, and check out this nifty

ecosystem map for a birds eye view of key impact areas.

e How are users actually interacting with online news sites? See recent studies
from the Pew Research Center and UT-Austin's Engaging News Project in
our AIM Research section.

e Still reading? If so, you may be in the minority. Find out more about the disturbing
disconnect between social sharing and actual story consumption in our AlM
Articles section. Plus, bone up on the Downton Abbey rules for social media
measurement, how transmedia TV productions are engaging participants, why
"emotional quotient" may trump 1Q online, and more...

Questions, or suggestions for coverage? Contact Jessica Clark.

The conversations are coming fast and furious now...



http://r20.rs6.net/tn.jsp?f=001_yShHL7yUKnm_YE0EOIYgRzwoqpriXClhgiVcxx7TnH3xX0EKVHJEbI_mKPvsXg8qZmhQdeGgejoL719B_rhqAiGElRm7yY_3QBTPugZR4pHp-b6ii7fZfL8hzPTRLq4436tKyPrlKuOEkd9J0D8yYkLOhWqwmqDf_2onfPwiVymcl2G-AKupXe4t4rwzzLfj3rwtPbw3xxzwAstchZdGoTwyjxFuTrCh3W_xuea6ACY5mUvTHavawm_q84MBXtLUjuM4rz9REL6ld8Uzy9tAg==&c=&ch=
http://r20.rs6.net/tn.jsp?f=001_yShHL7yUKnm_YE0EOIYgRzwoqpriXClhgiVcxx7TnH3xX0EKVHJEQy98Vd7ERvEd248xJPiPu85GXCUo_agfsdVD84pPfcE0iKKlWOKDe1PfszqbmjCyTPglWULrkzsL4IgrYc2okd28gHSXpJJmkKQTlOzJpm9jW9YLpS2z38=&c=&ch=
http://r20.rs6.net/tn.jsp?f=001_yShHL7yUKnm_YE0EOIYgRzwoqpriXClhgiVcxx7TnH3xX0EKVHJEcKhHWteDWphZuTQMLVYz-taS7u_cIYFh3YYWpGw1eNryps9x_IIrblfOnQ4OQWV2ztijMoQoQv-lD5q7WE8SjYme9Zv2HixPvjWzNRhiLQKXWwOzDV0pvMKYSlfmBIeKl5NdmWG1he81Eg-BOBlivA-7BIEdTcwDBMZEUulTHUF1hrH16dFoBZEyn-eXS6QYRqd9yRW1Ory&c=&ch=
http://r20.rs6.net/tn.jsp?f=001_yShHL7yUKnm_YE0EOIYgRzwoqpriXClhgiVcxx7TnH3xX0EKVHJEcKhHWteDWphz1JFQr456ANcsGAy7XAnoxQML8FVWaoF1YZGwRKXf6nsUxTPEsAGS3zn5r87au-t1wcaD_Qmmi99FV9cgbvUVLTZ0ejRNX-XvrHwPtmoFNdTPskL4BZiDrhtrzMNO7tj1B0yN4GwhOZ3GhMFd9VamMjKTO6Gw5i9DiKR5euLwPX7xmATNBytKbaOWjyLJl0p&c=&ch=
mailto:jessica@mediafunders.org?subject=AIM questions
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In our AIM Analysis section, we recap a series of recent impact gatherings hosted by
BRITDOC and CIR over the last month, which brought makers, funders and analysts

together to hash through emerging evaluation methods.

Read about leading tools and models that filmmakers, investigative journalists and
public media stations are developing, and where there are still important points of
tension.
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http://r20.rs6.net/tn.jsp?f=001_yShHL7yUKnm_YE0EOIYgRzwoqpriXClhgiVcxx7TnH3xX0EKVHJEQy98Vd7ERvEicCl38r99acWhC5blnf5t9gvS3UkrtTvzE2ygm6-lW-KYF-OP5E2faspTr-j1PqBqXgvHIpqKhMk9sxE6UWQgaOFppNQZsaQKbZZdYjd3y6xxINGKbAs7DoPNunLFd5wQwQjdwW5ek9zoc0k5W_NN8A5v98i_QziMFaTBdQ0Wk_DkBVX10IM_A==&c=&ch=

200 West Washington Square, Suite 220
Philadelphia PA 19106
t: 215-574-1322
@MediaFunders
www. mediaimpactfunders.org



